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Businesses have to catch up to unprecedented quantum leaps

CEOV") X_3 the % of customer Legislation adoption x3 in decade & Systems landscape rapidly
interactions that are digital Platform privacy +60% anonymity changing, 1 in 4 solutions wasn't
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Digital disruption Privacy disruption Experience disruption

Apple's privacy IDFA change, April 2021 Source: Martech Lumascape
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https://www.mckinsey.com/business-functions/strategy-and-corporate-finance/our-insights/how-covid-19-has-pushed-companies-over-the-technology-tipping-point-and-transformed-business-forever
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Warum braucht Ad Targeting
eine Disruption ?
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AD
Innendruck ‘ TARGETING - AuBendruck

Wollen bessere Leistung Wollen Datenschutz und Personalisierung
- bessere Conversion Rate - Cookie-less Zukunft
- Reduziert Medienausgaben - Personalisierte Werbung
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From
Cookie based marketing
to

People based marketing
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Im groBen MaRstab automatisierte Personalisierung
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CDP ist die Losung
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Ergebnisse von einigen unserer Kunden i‘ _
ABInBev

Bessere Conversion Rate

Connected TV + Display ad drove
likelihood to purchase on Drizly

+35%

Konzentrieren Sie sich auf
Lookalike Publikum
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Ergebnisse von einigen unserer Kunden

s MARUTI SUZUKI ARENA

Reduzierte Medienausgaben

the suppression led to a 30% reduction
in paid media spending with no loss of
sales/brand recognition

Manage global suppression list
Decrease retargeting pools
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Ergebnisse von einigen unserer Kunden

Personalisierte Werbung

Revenue attainment shot up 90%

of goal to more than 160% of
target in three monthes.

From traditional ad targeting
(3rd party cookie) to advertising
based on 1st party data.
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Andere Punkte der Berucksichtigung fur modern Ad Targeting

e CDP und DMP arbeiten gut zusammen

e Scoring und Algorithmen aus Machine Learning konnen zu
Segmentierung helfen.

e Kreativitat und diversifizierte Werbung sind der Schlussel zur
Personalisierung

@ TREASURE DATA



@ TREASURE DATA

Vielen Dank

www.treasuredata.com

© 2021 Treasure Data, Inc. - Proprietary & Confidential




