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Introduction.



The fastest growing 
community of shoppers.

valuation markets live
$45.6bn 20

fully licensed 
since 2017

We have 

We have 

Bank

Investors

TRXN/ day
2M

employees

7K 46
offices

global retail 
partners

active 
consumers

total app 
downloads

147m 55m+400k+

Since our launch in 2005, we have revolutionized 
the world of retail banking as a leading payments 
provider and shopping service. 
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*101M Klarna users + 47M consumers added through acquisitions. 





        is the 
choice for a new 

generation of 
shoppers.



Our brand campaigns and partnerships 
see stunning shopper engagement.

Drop your 
lockdown look.
Get Smoooth 
again.
feat A$AP Rocky 

818M
views

Get 
smoooth
feat Smoooth Dogg

660M
views

Playing 
for keeps
feat SypherPK 
and KittyPlay 107M

views

Heartbeats 
4 sneakers
No bots allowed 700M

views

Guilty Pleasures

Celebrating weirdness 70M
views

Get what 
you love
feat Lady Gaga 1.2B

views



Holiday 
Q4 2022.

Recent campaign.



Holiday activation - 4 main messages

Inspiration Perks Control Delight

Deals asset

https://docs.google.com/file/d/1clC-9Flm5HwNebJTqnFSi9dvrvAhv8wP/preview
https://docs.google.com/file/d/13oqxDwQEg7VVbYru39LuZndeFAU6RTPJ/preview
https://docs.google.com/file/d/1asndBaV0-vNpf9Hcd9A5cRdeXvMX75Sh/preview
https://docs.google.com/file/d/1X2DtH_diCvPNsBn4s9DoS8Xwx6UmP6as/preview


Innovative programmatic DOOH approach

Setup via 
DOOH DSP

Mobile ID Tracking 
of Klarna 
audience

Playout in 
relevant shopping 

environment

Polygones around 
relevant stores 



Innovative programmatic DOOH approach



https://docs.google.com/file/d/1rH_EfXfTYXHGUcPwKqJ6qHOMrZkHjmSy/preview


+15%
in Brand Consideration YoY

47m
Contacts

Top 10
German cities

+25%
in Google Brand Search

The Q4 2022 campaign was Klarnas most 
successful Holiday campaign to date.



Thank you.


