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The Challenge

PERFORMANCE MARKETERS’ TIME

SPENT ON MANUAL OPTIMIZATION*
Google Ads - Excel - Decide - Apply

*Double Verify Report, 2025
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“ | looked at my 80 campaigns and thought. | need
another person, or I'll be stuck for a week.
So | just didn't.

Alina Rittmeyer

FliesenMax GmbH & Co. KG
Sr. Performance Marketing Manager
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Why not automate it?

Limited Unpredictable Static
Oversight Decisions Logic
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Automation with Full Control

Reliability

Reliable without Al hallucinations.

Transparency

Human stays always in the loop.

Learning

Workflows learn from every execution.
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Automation with Full Control

Reliability

Reliable without Al hallucinations.

Transparency

Human stays always in the loop.

Learning

Workflows learn from every execution.

R Workflows

08 Dashboard
Q r t All  Action Filter

> Runs

|Qc1 Workflows Campaign v1.0.2

& Approvals Budget Pacing

Monitors daily performance metrics for set of campaigns and automatically adjusting

i bids among campaigns — ensuring budgets are fully utilized.
@®© Automations g campaig g budg illy u

> Trigger @© Automate i Metrics

Campaign V1.0.22

Display Campaign Control

Check the contract dosis of all line item and suggest optimal frequency capping to

reach target
> Trigger © Automate |t Metrics

Campaign V1.0.2

Non-Performing Keywords

Identifies irrelevant keywords from search term report with high cost and add them to

negative keyword lists in ad groups to reduce wasted spend

> Trigger @ Automate |t Metrics

Dashboard All Entity Types Vv

Campaign V1.0

Campaign Pacing Adjustment

Comprehensive rule-based campaign pacing with trend metrics and bid adjustments

> Trigger @© Automate |t Metrics

Campaign v2.01

Keyword Optimization

Analyzes search terms and existing keywords across all ad groups, generates LLM-
driven recommendations for keyword additions and removals, and applies approved

changes per ad group.

> Trigger © Automate |t Metrics
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Automation with Full Control

Reliability .

Reliable without Al hallucinations. S Dashboard
||> Runs
Workflows

(& Approvals

© Automations

Transparency

Human stays always in the loop.

Learning

Workflows learn from every execution.

Runs » Campaign Pacing Adjustment Part of batch —

Campaign Pacing Adjustment  completed
O Single Workflow

® Campaign: 18458849944 ()

STARTED DURATION
Mar 9, 2026, 11:04:07 PM 14.5s

Steps
0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0
38 of 38 completed

o & Tool Call

Get Google Ads account info for customer name

e ¢ Tool Call

Get campaign targets, dates, and budget from Customer

o % Tool Call

Get year-to-date campaign performance from campaign start date

° & Tool Call

Get ad groups to retrieve current MaxCPC bid
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Automation with Full Control

Reliabilit
e I a I I y TL— ‘ Approvals 8% Cards [ Table o

2 di
098 Dashboard Al

Reliable without Al hallucinations.

> Runs [] selectall(2)

2 Workflows &
(] Reallocate 420 EUR/day across 6 campaigns — projected ROAS 4.89x to 6.14x

I C/) Approvals o Change Request
% Cross-Campaign Budget Optimizer
(© Automations

Transparency

Human stays always in the loop.

[E Why this change?

(] Add 10 negative keywords to VHL | Search | Furniture to save 682.45 EUR/month (16.1% of spend)
Change Request

[
e a rI l I I l g % Negative Keyword Clean Up

® Campaign: 1237123

Workflows learn from every execution.

[E) Why this change?
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Automation with Full Control

Reliability

Reliable without Al hallucinations.

NEW WORKFLOW AVAILABLE

Transparency

Human stays always in the loop. Keyword Max CPC Optimization
Adjusts keyword-level Max CPC bids to improve Top Position share based on CPC

Utilization analysis. Only processes keywords with >=30 clicks. Enforces bid caps
(EUR 8.00) and floors (EUR 0.50).

Le a r n I n g ® Automate L Metrics

Workflows learn from every execution.
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Path to Continuous Optimization

Create Find

Audit  — automation  Optimization

Improve




pi_optimal

Optimization Workflows

(&

Non-Performing Pacing
Keywords Detection Optimization
>5k€ wasted ad budget in first run Running 300 campaigns in parallel

+10 more workflows ready to use

\

#

PMax Asset
Optimization

Detects weak PMax assets

1



pi_optimal

Our Team

Marketing Operations meets Al-Research

Jochen Mehmet Urs Muller
Luithardt Yoruten Business
Strategy & Tech Product Development Development

wx ek msrure () BERTELSMANN STEUWERKY  Deloitte

TTTTTTTTTTTTTTTTTTTTT
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More Campaigns.
Less Effort.

EXPANDING SCALING
In-House Performance
Teams Agencies

N\ GoogleAds  OQMeta +100 Operations available
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Beta Access!

4 Spots Left to
Save Hours of Managing
Campaigns

AR
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SCAN FOR FURTHER QUESTIONS
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