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26%
PERFORMANCE MARKETERS’ TIME 
SPENT ON MANUAL OPTIMIZATION*
Google Ads → Excel → Decide → Apply

The Challenge
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*Double Verify Report, 2025
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“ I looked at my 80 campaigns and thought. I need 
another person, or I’ll be stuck for a week.
So I just didn’t.

Alina Rittmeyer
FliesenMax GmbH & Co. KG 
Sr. Performance Marketing Manager
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Why not automate it?

Unpredictable 
Decisions

Static 
Logic

Limited 
Oversight



6

Automation with Full Control

Reliability

Learning

Transparency

Workflows learn from every execution.

Human stays always in the loop.

Reliable without AI hallucinations.
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Audit Find 
Optimization

Create 
Automation

Path to Continuous Optimization

Improve
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Pacing 
Optimization

PMax Asset 
Optimization

Non-Performing 
Keywords Detection

>5k€ wasted ad budget in first run Running 300 campaigns in parallel Detects weak PMax assets

+10 more workflows ready to use

Optimization Workflows
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Our Team

Jochen 
Luithardt

Strategy & Tech

Mehmet 
Yörüten

Product Development

Urs Müller
Business 

Development

Marketing Operations meets AI-Research



EX PA NDING SCA LING

More Campaigns. 
Less Effort.

Performance 
Agencies

In-House 
Teams

+100 Operations available
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4 Spots Left to
Save Hours of Managing 
Campaigns

SCAN FOR FURTHER QUESTIONS

Beta Access!
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