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2



3



Various players, 
different views.
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Scope
Identifying a user

Web

Any devices surfing 
on Internet

inApp

• When using a 
mobile app

• Also called device ID, 
IDFA/GAID
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Cookieless is already a reality
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Technical utilization of the identifier

InApp
limiting MAIDs

Laws answering
to public concern

Legal utilization of the identifier

Browsers
removing cookies

April 20212017 2019

Responsibly engage your consumers that cannot be accessed with cookies



Cookieless is already a reality
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Technical utilization of the identifier

InApp
limiting MAIDs

Laws answering
to public concern

Legal utilization of the identifier

Browsers
removing cookies

April 20212017 2019 2023

Today
Cookieless = 40%

2023
Cookieless = ~85% 

Immediate opportunity Mandatory readiness

Responsibly engage your consumers that cannot be accessed with cookies
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The end of cookies is near,



Review of 
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Two main approaches
Targeting solutions in a cookieless world

audience targeting
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targeting
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There are actionable alternatives
Cookieless audience targeting

Unique IDs
(logins)

Use a login to track 
and target a user.

Accuracy

Technical 
Readiness

G
ranularitySc

al
e

Publishers
1st-party data

1st

Leverage the 1st-party 
cookie and data from 
premium publishers.

Accuracy

Technical 
Readiness

G
ranularitySc

al
e

Predictive 
Audiences

Use Machine Learning 
to associate an 

anonymous user to the 
right audiences.

Accuracy

Technical 
Readiness

G
ranularitySc

al
e

Chrome Privacy
Sandbox

Browser-based
approach to associate 

the users to the relevant 
audiences (cohorts). 

Accuracy

Technical 
Readiness

G
ranularitySc

al
e

IP address 
identification

Use the IP address to 
track and target a user.

As well known as 
fingerprinting.

Accuracy

Technical 
Readiness

G
ranularitySc

al
e
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Contextual targeting



Teads
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Beauty

Technology

Luxury
News

Travel

Art & 
Entertainment

Sports

Finance

Home & Garden

Pets

Automotive 

Fashion

Health Food & Drink

Sciences

Teads: Direct integration with premium publishers
Unique knowledge on editorial content consumption



Teads cookieless suite
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Sustainable
audience
targeting

Advanced
contextual

targeting

Planning Activation 

Reporting 



Teads cookieless suite
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Sustainable
audience
targeting

Advanced
contextual

targeting

Planning Activation 

Reporting 



The combination of different approaches
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Future-proofing standard audience targeting
Industry InitiativesUnknown UserIdentified User

++
Predictive AudiencesUnique IDs (logins)

Publishers’ 1st-party data

Privacy Sandbox (Topics)
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Teads predictive audiences

Identified users

?

Geo-loc

Sentiment of the page Browser

Temperature

Context of the page

Operating System

IAB Category

Network Bandwidth

Time of the day

Placement ID

Device Type

Time on site

Seasonality

Device ModelWebsite

Male
Female

18-24

35-44

65+PC Gamer

HHNE 
2000+

Frequent
Traveler

Dog Owner

Identified User

Unknown User

Home
Saturday, 10pm

iPhone 11

Time.com

Financial

Teads AI

Financial

Weekend

8pm -11pm
Home

iPhone 11

Ga
mi
ng

iPho
ne

 10Time.com

Beauty

Tuesday

7am -9am

Home

iPhone 11

He
alt
h

iPho
ne

 10shopping.com
95% Female

91% 35-44

Male 97%

25-34 89%

Male 25-34
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Teads Cookieless 
Audiences
A catalogue of 100+ audiences
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Innovative

Relevant

Simple & effective

Combining Teads predictive audiences with 
the latest industry initiatives.

Demographic & interests audiences 
covering most of the targeting needs.

Usable in two clicks and providing the expected 
scale and accuracy.



Teads cookieless suite
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Sustainable
audience
targeting

Advanced
contextual

targeting

Planning Activation 

Reporting 



It all starts with 
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Climate change       +++ 
Environment            ++

Investment               +++ 
Financial Industry     ++

Best-in class semantic analysis algorithms
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Enriched with a deep understanding of each page



Millions of new articles read by
1.9B+ users per month.

Finance EnvironmentHybrid car ad

Teads Contextual
The right placement at the right moment
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Average 
brand uplift



Teads Contextual
The right placement at the right moment

Level 1 Level 2 Level 3 Level 4

Food & drink

Recipes

Deserts 
& baking

Sugar free

World 
cuisines
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Teads cookieless suite
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Sustainable
audience
targeting

Advanced
contextual

targeting

Planning Activation 

Reporting 
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Teads cookieless translator

A certified audience Mapped to Cookieless signals For Cookieless activation

High value customers
Chrome +
Phone +
Environment

Contextual segments

Browser Device

Leverage your custom & 1st-party audiences in cookieless
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Teads Cookieless Translator
3 steps to make any audiences 
available in cookieless
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Step 1: Select a cookie-based audience

Step 2: Translate it to cookieless

Step 3: Use it for cookieless media activation

Create or choose an existing custom or 1st 

party audience.

Teads translator projects the profile of your 
audience into the most relevant combinations 
of cookieless signals.

- Generate the related targeting rule for immediate 
activation.
- Or export the results to use it outside of Teads
ecosystem.
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Extend your Audience
Find more people that are interested in your brand and translate to Cookieless

Custom Audience

Contextual segments

Technology

Audience Insights For Cookieless activationMap to Cookieless signals
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Teads Cookieless Activities
From education to pioneering cookieless media activation

Teads Cookieless
Bootcamp

Teads Cookieless 
Readiness Program

250+ educational sessions 
with top clients & agencies. 

50+ successful cookieless 
campaigns supported by A/B tests.
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Example of cookieless test
Head-to-head comparison

VS.Cookieless Cookie-based
Cookie-based Audience targeting1. Cookieless Audience targeting

2. Contextual targeting

Use-cases

Cookieless Cookie-basedVS.

VTR

Viewability

MOAT avg.
In-View Time

eCPM

79% 76,5%

73,4% 71%

10,23 sec 9,08 sec

$12.55 $14.53

Media KPIs

+17%
+8%

Brand Awareness lift

Cookieless Cookie-basedVS.

Brand Uplift



The industry talks about it…

Onboard with 
the next generation platform
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Unique ID

Clean rooms 1st-party data

FLoCs

IAB Rearc project

Probabilistic algorithms

People-based 
marketing cloud

DMP

CDP

IP Address for CTV

Fingerprinting

Turtledove




